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As a fact, Over one-fifth of an individual's online time is spent on social media.
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THE WORLD’S MOST-USED SOCIAL PLATFORMS

BASED ON MONTHLY ACTIVE USERS, ACTIVE USER ACCOUNTS, ADVERTISING AUDIENCES, OR UNIQUE MONTHLY VISITORS (IN MILLIONS)
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FACEBOOK

2,449
YOUTUBE
wrATsAPP” - [ 1,600
P8 MESSENGER” [ — 1,300
WEXIN / WECHAT | —_— 1151
INSTAGRAM * | 1,000
pouyN/TikTok [ 500
ca [ 73
azone [ 517
snaweeo [ 497
reoom [ 430
sNapcHAT* [ 382
wirer** [ 340
NTEReST [ 322
kuaistou [ 316

SOURCES: KEPIOS ANALYSIS; COMPANY STATEMENTS AND EARNINGS ANNOUNCEMENTS; PLATFORMS' SELF-SERVICE ADVERTISING TOOLS (ALL LATEST AVAILABLE DATA). NOTES: PLATFORMS we .
IDENTIFIED BY (*) HAVE NOT PUBLISHED UPDATED USER NUMBERS IN THE PAST 12 MONTHS. PLATFORMS IDENTIFIED BY (**)} DO NOT PUBLISH MAU DATA. FIGURES FOR TWITTER AND SNAPCHAT are. Hootsu‘te®

USE EACH PLATFORM'S LATEST ADVERTISING AUDIENCE REACH, AS REPORTED IN EACH PLATFORM’S SELF-SERVICE ADVERTISING TOOLS (JANUARY 2020). SOC|GI

2,000

DATA UPDATED TO:
25 JANUARY 2020
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PROFILE OF FACEBOOK'S ADVERTISING AUDIENCE

SHARE OF FACEBOOK'S GLOBAL ADVERTISING AUDIENCE" BY AGE GROUP AND GENDER*
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19%
B FEMALE
MALE

3% 29y

2 L3 21%
B _ O

13-17 18 - 24 25-34 35-44 45 - 54 55-64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SOURCE: EXTRARO) ‘ A FA ELF-SES ' N "NOTES: FA N LAUA T IS
@ THER THAL EOf MAA *ADVISORY: DA | HABT FEFRE FACE EBT i - | } NOT \TE T ESPE AR FI are @ HOOtSUltem
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Media in marketing

N

Twitter Popularity
Among B2B Marketers
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Why Social Media is Important
for Business Marketing

67%

0 \AAAAANY
of all B2B businesses

are using Twitteras a

digital marketing tool.
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Key Facebook Statistics S Facebook -
4 FinancesOnline ~ E0erio 70 King of Social Media

You Should Know REVIEWS FOR BUSINESS

BENHA UNIVERSITY n Facebook is an absolute social media leader Frcabook is the Jeading

www.bu.edu.e g social platform. reaching

22uu0 400 500,000

Facebook active users, the highest Facebook users who sign up New Facebook users added daily
among social media channels, every minute.

E How people use Facebook?

‘ 88% ) 66% > | 43% -

Facabook users who acoess Facabook users who use US users who get their news
the platform via moblle devices, the platform dally from Facebook

B Facebook is a huge player in the online advertisement market

77% $6.42 $16.9 o

The share of Facebook In sockal Facebook's average revenue per user. Facebook's average global revenue.
notwork ad revenues.
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Facebook Users Around the World

BENHA UNIVERSITY

www.bu.edu.eg

Monthly Active Users (MAUs)
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@ Rest of World : of the global
@ Asia-Pacific OfAmer|Cans [0} ulatlgon use
@ Europe
® US&pCanada use Facebook g Eacebook
2375 2414 2,449
2,320 £
2,234
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the number of parents with

ﬂ - ﬂ E of new Facebook teens ages 13 to 17
370 377 376 375 381 387 . » ° .
users who sign are friends with their
239 239 241 241 242 242 243 244 247 up every minute Ch“dren on Facebook
Q317 Q4'17 Q118 Q2'18 Q3'18 Q4'18 Q1'19 Q2'19 Q3'19

Please see Facebook's most racant quarterly or annual report filed with the SEC for definitions of user activity used to determine the number of our DAUs and MAUs. The

numbers for DAUs and MAUSs do not include Instagram, WhatsApp, or Oculus users uniess they would otherwise qualify as such users, respactively, based on their other

activities on Facebook.

Beginning in Q3 2018, our MAU metrics reflect an updale to our calculation mathodology to exclude certain data signals that were previously misclassified as user account f

activity. This update resulted In the removal of a small percentage of accounts for Q3 2018. Excluding this update, MAUS in Q3 2018 would have been: Worldwide: 2 280 ace oo .

million; Rest of World: 738 million; Asia-Pacific: 921 miilion; Europe: 377 million; and US & Canada: 242 million. Periods prior to Q3 2018 have not been adjusted to source- Sta"Sta-Comn hubSDOt‘comn pewresearCh‘orgv pew’ nternet'org
this updated methodology becauss the change was immaterial. 3

FinancesOnline

REVIEWS FOR BUSINESS
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Bl Oberio Tweets Statistics B oberlo Number of Twitter Users
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www.bu.edu.eg Jossesese S Twitter has
ST 500 seeisess o%. lssisisiiiiite. 330
'"' O e ee0se 00000 000ee o g
& | million s ofasssecssze  mMillion
tweets are sent each day, 00:. 0::::0 e o0 monthly active users,
that equates to 5.787 g bt 0 44 and 145 million daily
tweets per second. :.. .. e :::. active users.
Mention. 2018) ° o
° SRR

\

) oberio Average Time

Spent on Twitter

Twitter users spent
an average of

3.39
minutes

on the social networking
platform per session.

(Statista, 2019)
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Twitter

Oberl
e Demographics: Gender

of Twitter users
were female and

.66%

of users
were male.
Datareoortal 2019)

Twitter
Demographics: Age

&) Oberlo

of Twitter usersis
between 35-65
years old.
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million

App Store downloads in Q1
2019, This was Twitter's
highest total since Q12015

and a year-over-year
increase of 3.6%.

I3,
&
[E]




s,
‘\."l

Y,

Yo paves®
ki anola
> o

BENHA UNIVERSITY - °d |
www.bu.edu.eg _.-90 4 N 10€0

ttpé://www.youtube.com/watch?V=XnkFYKTDCVU



https://www.youtube.com/watch?v=XnkFYKTDCvU
https://www.youtube.com/watch?v=XnkFYKTDCvU
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