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Digitized content (text, graphics, audio, and video) that can be

transmitted over internet or computer networks.
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Digital media(Noun)

Electronic media that work on digital codes.
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A can be found in: =

console, online and mobile

- Websites and mobile applications
Animation

Social media

Video

Augmented reality

Virtual reality

Data visualization

Location-based services

Interactive Storytelling
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DIGITAL AROUN!I

THE ESSENTIAL HEADUINE DATA YOU NEED TO UNDERSTAND GLOBAL MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE INTERNET ACTIVE SOCIAL MOBILE SOCIAL
POPULATION MOBILE USERS USERS MEDIA USERS MEDIA USERS
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7676 5.112 4,388 3.484 3.256

BILLION BILLION BILLION BILLION BILLION

URBANISATION PENETRATION: PENETRATION: PENETRATION: PENETRATION

56% 67 % 57 % 45% 42%

ool OVERVIEW OF GLOBAL INTERNET USE

A SNAPSHOT OF INTERNET USE AROUND THE WORLD

3 .. We
.| Hootsuite" are.

TOTAL NUMBER INTERNET USERS AS A ANNUAL GROWTH AVERAGE AMOUNT OF TIME PER
OF GLOBAL PERCENTAGE OF TOTAL IN THE NUMBER OF DAY SPENT USING THE INTERNET
INTERNET USERS GLOBAL POPULATION GLOBAL INTERNET USERS BY EACH INTERNET USER

4.57

+71%  6H39M

BILLION +301 MILLION

@ e ‘é"&ial ™| Hootsuite-
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INTERNET USERS OVER TIME

NUMBER OF INTERNET USERS {IN MILLIONS), WITH YEAR-ON-YEAR CHANGE
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2019
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As a fact, Over one-fifth of an individual's online time is spent on social media.
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THE WORLD’S MOST-USED SOCIAL PLATFORMS

BASED ON MONTHLY ACTIVE USERS, ACTIVE USER ACCOUNTS, ADVERTISING AUDIENCES, OR UNIQUE MONTHLY VISITORS (IN MILLIONS)
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FACEBOOK

2,449
YOUTUBE
wrATsAPP” - [ 1,600
P8 MESSENGER” [ — 1,300
WEXIN / WECHAT | —_— 1151
INSTAGRAM * | 1,000
pouyN/TikTok [ 500
ca [ 73
azone [ 517
snaweeo [ 497
reoom [ 430
sNapcHAT* [ 382
wirer** [ 340
NTEReST [ 322
kuaistou [ 316

SOURCES: KEPIOS ANALYSIS; COMPANY STATEMENTS AND EARNINGS ANNOUNCEMENTS; PLATFORMS' SELF-SERVICE ADVERTISING TOOLS (ALL LATEST AVAILABLE DATA). NOTES: PLATFORMS we .
IDENTIFIED BY (*) HAVE NOT PUBLISHED UPDATED USER NUMBERS IN THE PAST 12 MONTHS. PLATFORMS IDENTIFIED BY (**)} DO NOT PUBLISH MAU DATA. FIGURES FOR TWITTER AND SNAPCHAT are. Hootsu‘te®

USE EACH PLATFORM'S LATEST ADVERTISING AUDIENCE REACH, AS REPORTED IN EACH PLATFORM’S SELF-SERVICE ADVERTISING TOOLS (JANUARY 2020). SOC|GI

2,000

DATA UPDATED TO:
25 JANUARY 2020
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PROFILE OF FACEBOOK'S ADVERTISING AUDIENCE

SHARE OF FACEBOOK'S GLOBAL ADVERTISING AUDIENCE" BY AGE GROUP AND GENDER*
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19%
B FEMALE
MALE

3% 29y

2 L3 21%
B _ O

13-17 18 - 24 25-34 35-44 45 - 54 55-64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SOURCE: EXTRARO) ‘ A FA ELF-SES ' N "NOTES: FA N LAUA T IS
@ THER THAL EOf MAA *ADVISORY: DA | HABT FEFRE FACE EBT i - | } NOT \TE T ESPE AR FI are @ HOOtSUltem
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Media in marketing
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Twitter Popularity
Among B2B Marketers
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Why Social Media is Important
for Business Marketing

67%

0 \AAAAANY
of all B2B businesses

are using Twitteras a

digital marketing tool.
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Bl Oberio Tweets Statistics B oberlo Number of Twitter Users
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www.bu.edu.eg Jossesese S Twitter has
ST 500 seeisess o%. lssisisiiiiite. 330
'"' O e ee0se 00000 000ee o g
& | million s ofasssecssze  mMillion
tweets are sent each day, 00:. 0::::0 e o0 monthly active users,
that equates to 5.787 g bt 0 44 and 145 million daily
tweets per second. :.. .. e :::. active users.
Mention. 2018) ° o
° SRR

\

) oberio Average Time

Spent on Twitter

Twitter users spent
an average of

3.39
minutes

on the social networking
platform per session.

(Statista, 2019)
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Twitter

Oberl
e Demographics: Gender

of Twitter users
were female and

.66%

of users
were male.
Datareoortal 2019)

Twitter
Demographics: Age

&) Oberlo

of Twitter usersis
between 35-65
years old.
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million

App Store downloads in Q1
2019, This was Twitter's
highest total since Q12015

and a year-over-year
increase of 3.6%.
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ttpé://www.youtube.com/watch?V=XnkFYKTDCVU



https://www.youtube.com/watch?v=XnkFYKTDCvU
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Learn Today ... Achieve Tomorrow



